Switching to online
appointment booking
helped this spa

grow its client base
by 400%.
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IKE
owners who rely on client
bookings, London Elise
used to check her voice-
mail obsessively. She
couldn’t afford to miss

requests for appointments at her San

Franeisco skin-care studio, Soothe Spa.

So Elise, 35, spent much of her day playing

phone tag with customers, trying to nail

down times that worked for all concerned.

MANY BUSINESS

That changed when she began using soft-
ware that lets customers make their own
appointments on her website. Now she
slances at text messages on her cellphone
to see who has booked a facial or a mas-
sage, and she can manage her schedule
from home. "It fundamentally changed
the landscape of my business,” says Elise.

Customers have booked airline tickets,
hotel rooms, and restaurant reservations
online for years. But the e-commerce
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